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The C
lim

ate C
ounts C

om
pany S

corecard is a unique and pow
erful tool to help stop global w

arm
ing.

To keep the w
orld from

 getting “hot,” your purchases count. B
ut

how
 do you know

 w
hat com

panies are really “cool”? C
lim

ate
C

ounts rates com
panies from

 0 to 100 and ranks them
 against

their m
ain com

petitors. W
e score com

panies w
ith 22 questions

that determ
ine if they’ve:

•
M

E
A

S
U

R
E

D
their clim

ate footprint

•
R

E
D

U
C

E
D

their clim
ate im

pact

•
P

ublicly D
IS

C
LO

S
E

D
their clim

ate protection efforts

•
S

U
P

P
O

R
TE

D
(or blocked) progressive clim

ate legislation

Three w
ays to use this handy guide:

• U
se it w

hen you shop. W
hether you’re looking for a com

puter, 
laundry detergent, or even a six-pack of beer, your dollars send a 
strong m

essage to com
panies that “clim

ate counts” to you, your 
friends, and your fam

ily.

• U
se it w

hen you investor use it to inform
other investors. Invest in com

panies that 
rank highly and divest from

 those that don’t.

• U
se it to send a m

essage. V
isit 

w
w

w
.clim

atecounts.org and send an 
em

ail to com
panies to let them

 know
 w

hat
you think of their score. Ten seconds of 
your tim

e can change the w
orld!

W
hen you shop, invest or send a m

essage, you are letting com
panies

know
 w

hat m
atters to you. C

om
panies pay attention.

A
nyone w

ho thinks
they are too sm

all to
m

ake a difference has
never been in bed 
w

ith a m
osquito.

YO
Upow

er
have the

C
ut

 o
ut

 th
e 

sc
or

e 
ca

rd
 a

nd
 ta

ke
 it
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ith

 y
ou

 w
he

n 
yo

u 
sh

op
!
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F C
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Key to C
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ate C
ounts Scores

D
eutsche P

ost/D
H

L 
 

45
U

S
 P

ostal S
ervice

4393
U

P
S

FedEx 
                

28 

*This com
pany is a conglom

erate, w
ith significant holdings in this 

sector as w
ell as others. It is presented here w

ith som
e of its m

ajor
com

petitors in one of the initial sectors investigated by C
lim

ate C
ounts.

S
cores based on public inform

ation available though m
id M

ay 2007.
Icons are intended only for com

parisons of com
panies w

ithin
sectors.
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